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Abstract

This research aims to determine the factors that influence the purchasing
decision of consumers. The marketing mix and quality of Salt Spa Kunnapat (One
Tambon One Product). The survey research Questionnaire data collection the sample

consisted of 400 people living in Ban Dung District, Udonthani Province. Using random
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samples. Data analysis included descriptive Frequency, percentage, mean and standard
devision, And Multiple regression analysis and reliability results were found.

The factors that influence the purchasing decision of consumers. The customer
decision to buy the product. One of significant by statistical characteristics of science,
gender, education and income, and the marketing mix strategies, Distribution channels
Marketing Promotion No effect on purchase intention districe, one product of the people
in Ban Dung District, Udonthani province. The strength of the effect of composition of an
essay on the purchase intention of OTOP products showed that the product is a strong
element of maximum impact. Elements that impact was minor. The Marketing mix of the
products.

Keywords: Marketing factors Affecting, Decision to Purchase OTOP, Salt Spa Kunnapat
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